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Abstrak - 












A. Brand Personality 




B. Dimensi Brand Personality 
Responsible 
Active 




Pengaruh Brand Personality terhadap Brand Awareness




H1a: : Responsible brand personality berpengaruh positif terhadap brand awaraness. 
H1b : Active brand personality berpengaruh positif terhadap brand. 
B. Pengaruh Brand Personality terhadap Brand Trust
H2a: Responsible brand personality berpengaruh positif terhadap brand trust. 
H2b: Active brand personality berpengaruh positif terhadap brand trust 
C. Pengaruh Brand Personality terhadap Brand Loyalty




H3a: Responsible brand personality berpengaruh positif terhadap brand loyalty. 
H3b: Active brand personality berpengaruh positif terhadap brand loyalty. 
METODELOGI PENELITIAN 




HASIL DAN PEMBAHASAN  
P





Hasil Pengujian Hipotesis 








Pengaruh Brand Personality Responsible terhadap Brand Awareness 
sepatu olahraga Adidas di Surabaya.
Pengaruh Brand Personality Active terhadap Brand Awareness sepatu olahraga 
Adidas di Surabaya




Pengaruh Brand Personality Responsible terhadap Brand Trust sepatu 
olahraga Adidas di Surabaya
Pengaruh Brand Personality Active terhadap Brand Trust sepatu 
olahraga Adidas di Surabaya




Pengaruh Brand Personality Responsible terhadap Brand Loyalty sepatu
olahraga Adidas di Surabaya
Pengaruh Brand Personality Active terhadap Brand Loyalty sepatu 
olahraga Adidas di Surabaya




KESIMPULAN DAN REKOMENDASI 
Kesimpulan  





a. Rekomendasi bagi Adidas




b. Rekomendasi bagi penelitian selanjutnya
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